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Esta teleconferéncia possui traducao simultanea. Para acessar, basta clicar no botao Interpretacao
através do icone do globo na parte inferior da tela.

O Release de Resultados e a Apresentacao, versdes portugués e inglés, estao disponiveis para
download no site de RI: ri.magazineluiza.com.br

A apresentacao em inglés também esta disponivel no link enviado no chat.

This conference call has simultaneous translation.
To gain access, please click the Interpretation button on the globe icon at the bottom of the screen.

The Earnings Release and the Presentation, Portuguese and English versions, are available for
download on the Investor Relations website: ri.magazineluiza.com.br

The presentation in English is also available on the link sent in the chat.
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http://ri.magazineluiza.com.br
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Magalu Ecosystem: New sources of earnings streams and less exposure to
macroeconomic cyclicality. Ensuring profitability regardless of interest rates.
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Consolidation of the Magalu Ecosystem
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Ecosystem based on the diversification of earnings streams, which shields the Company
from the effects of macroeconomic cycles



3Q24:4th consecutive quarter of net profit

Adjusted EBITDA grew 47%, reaching 8.0% of margin (+2.3p.p.),
21% decrease in financial expenses and RS70 million of adjusted net income

Adjusted EBITDA margin
[% of net revenue]
AT

\EL0) 1
+2.3p.p. AL RS 70 million
7.9% e of Adjusted Net
487 7.4%

Income in 3Q24

(Evolution of R$316 million in operating
profit before taxes)

R$239 million in adjusted Net G
Income over the last 12 months c $

5.7%

R$2.9 billion in adjusted EBITDA over

the last 12 months
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Total Sales of RS15.5 billion in 3Q24, with 4% growth

Total sales growth
[Billion RS; %] @® Online @® Physical stores

Stores:
|_._| |_._| |_._‘ R$4.5 bi stores sales
12.4

13.8 Marketplace:
.

R$4.5 bi 3P sales
3Q22 3Q23

1P:
R$6.5 bi 1P sales

3Q21



Magalu continues its trajectory with strong market share gain in
Physical Stores, reaching sales of RS 4.5 billion in 3Q24

Growth of physical stores sales
[Billion RS; %]

@ @ @ 1 5% Same Store Sales Growth

[3Q24 - 3Q23]

4.2

1 3% Total Sales Growth
[3Q24 - 3Q23]

3.8

Growth across all regions and all
categories

3Q20 3Q21 3Q22 3Q23 3Q24



E-commerce expansion strategy, consolidating our leadership in
high-ticket items and diversifying into lower-ticket items

Magalu's online market share by average
ticket range
[%; 3Q24]

@ Service Level: Provenance and Quality

@, Support of physical stores in multichannel strategy
+ R$1,000

—

= Credit on Luiza and Magalu cards
y Fast and Efficient Logistics

&Lse '~ Evolution of Multichannel Fulfillment
P &

Magalu Agency: Store Pickup, Drop-off,

R$200-R$1,000 : .
Y@’  Ship-from-Store

R$ 0-R$200 gé Ay Partnership with AliExpress for selling Chinese
L =

Cross-border products

>

I E-comm Magalu Others

Source: Neotrust; Magalu; Grafico ilustrativo



Unique Omnichannel Fulfiliment

- &= _ Faster delivery + Lower costs &,
# ¥ O—L07

H o The same vehicle supplies stores, handles : o Structure ready to operate: operational costs of 3P
ConneCtlng Marketplace pickups, and delivers to customers (1Pand3P)  : fulfillment are absorbed by the current DCs

Fulfillment to our DCs and 5
stores optimizes Average reductionin  -40% Average reductionin ~ =20%

deliveries, offering faster delivery time tme | shipping costs costs
service at lower costs

= Higher conversion rate
+24% of 3P +3,700

orders sellers
Average increase in 2x
conversion rate

9 DCs

,.' Opening in Rio de Janeiro
= Higher NPS
\lﬂ\ﬁ\} B 9 154% sales growthin
Average increase in Fulfillment (high NPS) vs. 9M23,
NPS . other modalities with a 7.5%
decline in sales (low NPS)
Magawu  [ERVIE,  NETSHOES




Magalu Enchants: Strong improvement in NPS, with progress across
all channels, especially in the marketplace

NPS Consolidado - set/24
+13 C80)

points

Jan/ 24

85 85

1P Stores

Possibility of returning online products (including 3P
products) at physical stores and partner locations




Strategic partnership between Magalu and Alibaba will significantly expand the

assortment and audience of both platforms in Brazil

M a g G Lu (a TemALiexpressroMagaLy AnEXp ress

+
Magalu's 1P products will be sold
') | Milhares de produtos through AliExpress Brazil
)

importados direto
na sua mao

‘ O W)

AliExpress Magailu

Products from Alibaba's "Choice" line
will be sold in Brazil through Magalu
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@fmMagaruads Monetization of 430M monthly visits through a

omnichannel platform

Brand Audience on Social Media Sep/24
Magalu is the brand with the largest audience on social media

Casas Bahia

’ 92,IM

Magazine Luiza
Ssa 21,4M

= Mercado Livre iFood
@5 18,2M

ifosd YV

a Amazon
. 3,9M

- P&o de Agucar
2,4M
. Panvel

PanvVel 2,1M

Carrefour
(» 13,3M
Carrefour

Americanas

11,8M
g Shopee

10,7M

Pague Menos
1,3M

Raia Drogasil
914 mil

Drogarias Pacheco
447 mil

Drogaria S@o Paulo
426 mil

A Comscore considera audiéncia
cross-plataforma, ou seja, audiéncia

somada e deduplicada na redes sociais’

Facebook, Instagram e X.

+48°/o

Platform

Revenue
[3Q24 vs 3Q23]

3.6«

Active
Advertisers
(sellers and

brands)

New Advertising
Platform

o Possibility to create campaigns
by business objective

o Operation through a CPC
auction model

« Addition of campaigns by
keyword

»

Lu launched a campaign with WhatsApp to
highlight privacy, security, and user trust

features



Launch of the DCC (“Buy now, Pay later”) by MagaluBank and accelerated
online insurance sales: multichannel expansion to drive sales and profitability

Digital DCC

Offline %

R$ 1 5 Bi DCC Portfolio in

Physical Stores
Growth of 28% vs 3T23

“mamt -~ Online

e Fully integrated with the App
e Personalized interest rates

e Online application and management through §

the app

Highly profitable

&  Detalhes Q B

Smartphone Samsung Galaxy AO5s 6,7" 128GB
Preto 6GB RAM Cam. Tripla 50MP + Selfie 8MP
Bateria 5000mAh Dual Chip

41(13) @ V]
endido e entregue por Magalu
R$ 999,00 -~
0u R$ 999,00 em 8x de RS 124,88

ver preco em outras formas de pagamento

Calcular Frete

Insurance

Offline
Y r$1.58i

Online

High Potential
e New Experience

Insurance sales over the e New Products
last 12 months Growth of 74% in 3Q24

Highly profitable
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Financial Highlights
3Q24

R$ 1 5 . 5 Billion in Total Sales

(4% of growth)

1 3 0/ Growth in Physical Store Sales
o

o Gross Margin
3 1 ° 5 /0 (vs 30.4% of margin in 3Q23)

RS$70

RS571

(8.0% of margin)

Million in Adjusted Net Income
(Accounting profit of R$102 million)

Millions Operational Cash Generation
(R$6.6bi Total Cash)



Continuous evolution of operating margins

Adjusted EBITDA Margin of 8.0%, the highest margin since 2019

Adjusted EBITDA Margin Key Levers
[% of net revenue]

@ 799,  8:0% e Increase in Gross Merchandise Margin
and DIFAL pass-through in 1P

4% . _
7.2% 74 e Fixed cost dilution

e Marketplace Growth and evolution of

0,
5.7% Service Revenue

e Fulfillment Expansion

e Market share gain and profitability
R$2.9 billion in adjusted EBITDA LTM recovery in physical stores
e Luizacred Profitability

3Q23 4Q23 1Q24 2Q24 3Q24

Magawu
9Ly



Significant adjusted EBITDA margin evolution
2.3 p.p. increase in adjusted EBITDA margin, with higher gross margin and expense

dilution

o 0.4% 0.0%
1.1%
........... sl T TSI TT T T T TN
i 31.5% \
| 30.4% :
i y | 8.0%
: 24.0% '
57% : 22.6% ° :
: :
[ 3Q23 3Q24 '
1 Gross Margin on Gross Margin on Total Gross II
AN Merchandise Services Margin P
Sl e d el e e d
3Q23 Gross SG&A Equity in PDD Others 3Q24

Adjusted Margin Subsidiaries Adjusted



Solid working capital contributes to operating cash flow generation

21% decrease in financial expenses in 3Q24

Adjusted working capital (rs sillion) Adjusted net financial expenses (RS Million)
@ CDI  133%  12.2% 11.2% 10.5%  10.4%
medium T
2.8 5.3%
2.3 21 20 2.1 41%
4.1% 4.5%
4.0%
456
438
383 401 ol
Sep23 Dec23 Mar24 Jun24 Sep-24 3Q23 4Q23 1Q24 2Q24 3Q24
Adjusted net financial expense %RL

Working Capital Improvement Reduction of more than 21% reduction in financial expenses
despite increased inventory for Black R$500 million in due to the drop in interest rates during the period, debt

Friday and Christmas sales inventory in the last year reduction, and receivables anticipation




Operational Cash Flow Generation of R$571 million in 3Q24

Total Cash position of R$6.6 billion in Sep/24

Cash Flow 3Q24 (RS billion) Receivables @B Cash

Adjusted Cash Cash Flow Capex Capital Increase Loan Debt Buyback  Leasing and Adjusted Cash
Jun/24 from for Luizacred Acquisition Interest Sep/24

Operations 20



Operational cash flow generation of R$2.4 billion over the last 12 months,

with a RS$1.1 billion increase in net cash

Cash flow from operations " Net cash evolution, including receivables

(12 months ; RS Bi) (RS Bi)
+R$1.1 Bi
'
2.7 2.4 :
0.9

: EBITDA

(1.4) § 0.7
Sep/19- Sep/20- Sep/21- Sep/22- Sep/23- :
Sep/20 Sep/21 Sep/22 Sep/23 Sep/24 : Sep/23 Sep/24

Cash flow from operations



We ended 3Q24 with a net cash of 1.8 billion, an increase of R$1.1 billion

compared to the previous year

Net cash position (RS Bi)
6.6

1.8 Debt Schedule (RS billion)

Net Cash
2.3 2.3

4.8

4.8 0.2

Gross Debt 2024 2025 2026

=  2024: Payment of R$3.0 billion in debt

Total Cash Gross Debt
With receivables 09/30/2024
09/30/2024

Recebiveis em» Caixa e CurtoPrazo e=» Longo Prazo



Luizacred

Credit card TPV reached R$14.7 billion with annualized ROE of 18%

rR$19.38 6.3Mm Net Income
Credit Portfolio Credi [RS million]
redit Cards
[3Q24] 13024 71 66

+RS$81Mi

Percent of the Portfolio Overdue (%)
10.5%
9.2% 18 13
8.8% 3Q23

3.3% 4Q23 1Q24 2Q24 3Q24
A 2.8% (15)
=90 R$168 million in Net Income
over the last 12 months
Sep-23 Jun-24 Sep-24

IFRS net income

B NPL1590 M NPL>90 M Coverage (%) 23
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Magawu

RELACOES COM INVESTIDORES

RI@QMAGAZINELUIZA.COM.BR
MAGAZINELUIZA.COM.BR/RI

As afirmagdes contidas neste documento relacionadas a perspectivas sobre os negdcios, proje¢des sobre resultados operacionais e financeiros e aquelas relacionadas a perspectivas de crescimento do Magazine Luiza sdo meramente projegdes €, como tais, sdo
baseadas exclusivamente nas expectativas da diretoria sobre o futuro dos negécios, Essas expectativas dependem, substancialmente, das aprovagdes e licengas necessarias para homologagao dos projetos, condiges de mercado, do desempenho da economia

brasileira, do setor e dos mercados internacionais e, portanto, sujeitas a mudangas sem aviso prévio, O presente documento pode incluir dados contabeis e ndo contdbeis tais como, operacionais, financeiros pro forma e projegées com base na expectativa da
Administragdo da Companhia, Os dados nao contabeis ndo foram objeto de revisdo por parte dos auditores independentes da Companhia,



